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UNIQLO Europe publishes its disclosure on discarded unsold consumer products for the financial year covering the period from 1 September 2024 to 31 August
2025. This disclosure is prepared in accordance with Article 24 of Regulation (EU) 2024/1781 of the European Parliament and of the Council of 13 June 2024
establishing a framework for the setting of ecodesign requirements for sustainable products (‘ESPR’), requiring economic operators to annually disclose information

on unsold consumer products discarded during the previous financial year (the ‘reporting period’).
This disclosure applies to UNIQLO’s activities across the European Union (EU) and is published as a consolidated EU disclosure.
The table below provides quantitative information on discarded unsold consumer products during the reporting period.

UNIQLO’s priority is to prevent and minimise the discarding of unsold consumer products. Any destruction of unsold consumer products is treated as a last resort
and is carried out only in strictly limited circumstances permitted under the regulation, such as for health, hygiene or safety reasons, severe damage or

contamination, legal non-compliance, or where products are unsuitable for reuse, remanufacturing or donation.
This publication includes:

e Adescription of the measures taken and planned to prevent the destruction of unsold consumer products in the EU.
e Atable of discarded unsold consumer products at warehouse level during the reporting period, detailing product categories, units, weight and reasons for

destruction during the reporting period and the waste treatment operations carried out.
e A table of discarded unsold consumer products by stores during the reporting period, including products donated to non-governmental organisations
(NGOs), detailing product category, units, weight, reasons for disposal or destruction, and the waste treatment operations carried out.



Measures taken to prevent the destruction of unsold consumer products (EU)

UNIQLO’s approach to preventing the destruction of unsold consumer products in the European union (EU) combines upstream initiatives with downstream

solutions such as repair, donation, and upcycling.

1. LifeWear concept: policies forimproving waste management and resources efficiency

UNIQLO LifeWear is clothing made for everyone, designed to make everyday life better. It is simple, high-quality clothing for daily use, combining practicality with a
sense of beauty. Thoughtfully designed down to the smallest details, it is timeless in style and continuously evolving to meet life’s needs.

When creating LifeWear, we carefully aim to produce, transport, and sell only the garments our customers truly want.

By expanding our range of core and seasonless products beyond the traditional Spring/Summer and Autumn/Winter collections, we can carry over items during the
year and therefore we aim to limit surplus stock and prevent the destruction of unsold items. For example, some UNIQLO Flagship stores sell HEATTECH products
during summer along with cashmere and Merino knitwear.

To sustain LifeWear, we are also accelerating our transition to a circular business model by reducing, reusing, and recycling clothing and resources.

The most effective way to use resources efficiently is to ensure that our customers can wear our clothing for as long as possible. We therefore focus on providing
high-quality, long-lasting apparel that supports extended use.

2. Ariake project: driving business growth in line with customer demand

The Ariake Project is our vehicle for promoting company-wide reforms, designed to build a highly responsive business that makes, transports, and sells only what
customerswant, atthe righttime and in the right quantities. The projectis driven by a data- and customer-centric approach, leveraging key feedback from customers.
In the reporting period, 31.4 million instances of customer feedback were collected worldwide to improve product development, product mix, and sales planning.
These insights are integrated into algorithm-based demand forecasting, enabling production volumes to be adjusted on a weekly basis in close coordination with
partner factories. Transparent collaboration across production and logistics helps shorten lead times and improve operational efficiency, while warehouse
automation enables optimised allocation of products to stores and improved inventory turnover.




For instance, through the Ariake Project, since its launch in 2018, UNIQLO has achieved approximately 70% sales growth while keeping the increase in the number
of items produced below 20%. This was made possible by optimised forecasting that reduces unnecessary inventory and ensures we are producing only what is
needed.

By strengthening demand forecasting and inventory management, UNIQLO is reducing excess production, improving inventory turnover, and evolving into a more
efficient business model.

3. Donation: an initiative to extend product life through reuse

As part of its textile waste-management and resource-efficiency strategy, UNIQLO prioritizes the resale of store and e-commerce return products through its
standard sales channels whenever possible.

The majority of customer return products that meet quality and safety requirements are reintegrated into conventional sales channels, with the exception of
underwear, which is excluded from resale for hygiene reasons (article 25 (5) ESPR). Wearable products that cannot be resold due to minor defects are instead
directed toward donations through partner NGOs, such as the Humanitarian Resources International Foundation (HRIF), which supports people in need across
Europe.

This initiative helps reduce textile waste and supports UNIQLQO’s LifeWear philosophy and circularity objectives.
4. Repair: an initiative to reduce clothing waste

Through the RE.UNIQLO STUDIO, UNIQLO has developed several services that include repair and remake initiatives designed to extend the lifespan of products and
promote continued use. These services are delivered through the 16 RE.UNIQLO STUDIO locations across EU countries (excluding the UK RE.UNIQLO STUDIO).
UNIQLO products with minor damage such as small holes, loose seams, or frayed hems are repaired by staff members through “invisible repair”, a technique that
restores damaged areas in a discreet manner while preserving the original appearance of the garment, enabling customers to keep using their products longer. In
addition, remake services using original embroidery and traditional Japanese Sashiko mending techniques allow customers to create custom designs.

By prioritizing repair as a first option, UNIQLO provides a concrete, operational alternative to disposal, directly contributing to product life extension, resource
efficiency, and waste prevention.

5. Upcycling: an initiative to reduce clothing waste through remanufacturing

In addition to donation and repair, UNIQLO has developed upcycling initiatives to further extend the value of unsold and returned products and prevent their
destruction.



Ecommerce and store return products presenting minor defects, which cannot be reintegrated into conventional sales channels or donated to NGOs but can still be
recovered, are transformed into unique new products through an upcycling process carried out in collaboration with Studio Masachuka, UNIQLO’s Europe based
upcycling partner since 2022, founded by Masahiro Morikawa, specializing in the redesign and remanufacturing of garments using traditional Japanese
craftsmanship techniques.

Building on this collaborative approach, UNIQLO has also developed instore upcycling initiatives, enabling store staff to locally redesign and remake selected items.
These items are transformed into new pieces by employees and made available for sale in the RE.UNIQLO STUDIOS, directly contributing to clothing waste reduction
and value recovery. Through upcycling, UNIQLO gives a second life to products that would otherwise be discarded, reinforcing the brand’s commitment to circularity
and innovative resource use.

In 2026, UNIQLO launched the EVERYDAY RE.IMAGINED initiative in collaboration with graduates from the world-renowned arts and design college, Central Saint
Martins, based in London, United Kingdom. The project upcycles returned garments into a limited-edition 10-piece collection through repair, remake, and creative
reconstruction, demonstrating practical alternatives to disposal and supporting product life extension. The collection is available in 16 RE.UNIQLO STUDIO across
Europe, helping to raise customer awareness of circular design, reuse, and responsible consumption.

Measures planned to prevent the destruction of unsold consumer products (EU)

To prevent the destruction of unsold consumer products in the EU, UNIQLO is implementing a set of operational and logistical measures designed to ensure that
donation is prioritized over destruction.

1. Ariake project: continuous evolution

UNIQLO will continue to evolve the Ariake Project to further prevent overproduction and the generation of unsold goods in the coming years. This ongoing business
transformation initiated in 2018 reinforces coordination between product planning, production, retail, and distribution, supported by systematic and real-time
analysis of customer and store staff feedback. In parallel, more efficient store operations and inventory management are being developed through optimised
warehousing and distribution processes. These end-to-end measures support making, transporting, and selling the right products, in the right volumes, at the right

time, thereby reducing excess inventory.

2. Sorting processes: an initiative to improve the classification of unsold goods and increase transparency




At EU warehouse and store level, updated logistics and sorting processes are being implemented to strengthen the identification, handling, and classification of
unsold goods. These processes ensure that all unsold consumer products are systematically assessed for donation prior to considering any disposal option, while
also increasing transparency and enabling UNIQLO to identify further measures to prevent destruction.

To support and scale donation pathways, UNIQLO cooperates with several NGOs in each European market, enabling the development of locally established
partnerships.

3. Increase in donations: an initiative to reduce clothing waste through donation

Donation flows for unsold products are being updated and expanded to improve efficiency and coverage. The criteria used to assess whether an unsold product can

be donated are being reviewed and optimised to increase donation volumes.



Warehouse discarded unsold consumer products

This table provides warehouse-level reporting on discarded unsold consumer products during the reporting period, including product categories, units, weight, reasons for
destruction, and the waste treatment operation carried out. A total of 9,277 products were discarded during the reporting period.

Name of the legal entity UNIQLO EUROPE LTD is a company incorporated in the United Kingdom (UK), with operations in the EU countries listed below. This declaration excludes the UK operations.
Identifier of the legal entity 04845064
Type of identifier See above
Consolidated disclosure including the folowing subsidiaries or member undertakings:
UNIQLO Europe Limited - French Branch
UNIQLO Europe Limited - German Branch
UNIQLO Europe Limited - Belgian Branch
UNIQLO Europe Limited - Dutch Branch
Type of disclosure UNIQLO Europe Limited - Luxembourg Branch
UNIQLO Europe Limited - Spanish Branch
UNIQLO Europe Limited - Italian Branch
UNIQLO Europe Limited - Danish Branch
UNIQLO Europe Limited - Polish Branch
UNIQLO Europe Limited - Swedish Branch
Financial year -start date 1/9/2024
Financial year -end date 31/8/2025
Packaging
included in
Total of units X the weight of |Reason for discarding (specifying relevant derogation ground under Article 25(5) of Regulation
Product category (CN code) Description N Total Weight (kg)
discarded units 2024/1781)
discarded ?
YesorNo?
61 Kids baby 5 1.07!No d safety reasons;
61 Kids baby 1 0.05{No a) health, hygiene and safety reasons;
61 Women outer 1 0.80iNo a) health, hygiene and safety reasons;
62 Women outer 3 2.55No ) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women accessories 2 0.24iNo a) health, hygiene and safety reasons;
61 Women inner & living 23 2.76No a) health, hygiene and safety reasons;
61 Women inner & living, 1 0.04iNo a) health, hygiene and safety reasons;
62 Men shirts 1 0.25No a) health, hygiene and safety reasons;
61 Men cut & sewn 4 1.361No a) health, hygiene and safety reasons;
61 Men cut & sewn 5 1.73iNo
62 Men cut & sewn 2 0.98:No
62 Men cut & sewn 9 2.07iNo
61 1 0.07iNo ng for reuse or for remanufacturing;
61 2 1.29iNo
42 6 3.72iNo
62 12 3.83}No
62 1 0.27iNo
61 Women inner & living 1 0.09No
62 Men bottoms 123 78.15iNo ng for reuse or for remanufacturing;
62 Men shirts 1 0.25!No
62 Men shirts 1 0.69iNo
62 Men cut & sewn 1 0.26}No
61 Men cut & sewn 1 0.17iNo
61 Men accessories. 26 3.90iNo
61 Men i 1 0.18iNo
62 i 1 0.10iNo
61 6 0.75iNo
61 1 0.32}No
62 1 0.09iNo
62 Men inner & living 1 0.03{No
61 Men inner & living, 1 0.34iNo
62 Men inner & living 1 0.28}No
62 Men inner & living, 2 1.14iNo
62 Men cut & sewn 16 4.25{No ng for reuse of for remanufacturin
61 Kids inner & living 3 0.32iNo g
62 Women outer 1 0.72iNo ) unsuitability of products for preparing for reuse or for remanufacturin;
62 Women shirts 2 0.83{No a) health, hygiene and safety reasons;
61 Women inner & living 1 0.16}No a) health, hygiene and safety reasons;
62 Women inner & living, 1 0.19iNo a) health, hygiene and safety reasons;




62 Women inner & living 1 0.07iNo a) health, hygiene and safety reasons;

62 Women inner & living, 1 0.08iNo a) health, hygiene and safety reasons;

61 Women inner & living 2 0.98!No a) health, hygiene and safety reasons;

62 Men shirts 2 0.57iNo a) health, hygiene and safety reasons;

61 Men inner & living 2 0.25!No a) health, hygiene and safety reasons;

62 Others Eco bag/Sustainable 1 0.15iNo a) health, hygiene and safety reasons;

62 Women outer 8 5.52{No ) ur of products for preparing for reuse or for remanufacturing;
62 Women outer 54 38.88{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Women inner & living 1 0.18{No a) health, hygiene and safety reasons;

62 Women accessories, 1496 119.68No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Women inner & living 1 0.12{No a) health, hygiene and safety reasons;

61 Women inner & living 4 1.00iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men bottoms 1944 1244.16{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men bottoms 2 1.24iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men bottoms 1 0.51{No ) ur of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 2 0.70iNo a) health, h sa 'S;

61 Men inner & living 18 3.06{No a) health, hygiene and safety reasons;

61 Men inner & living 1 0.17iNo a) healt! safety reasons;

62 Men inner & living 2 0.85!No a) health, hygiene and safety reasons;

61 Men inner & living 4 0.89iNo It safety reasons;

61 Men inner & living 1 0.05!No a) health, hygiene and safety reasons;

61 Men inner & living 1 0.36iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women bottoms 1 0.41{No a) health, hygiene and safety reasons;

61 Women inner & living, 10 2.84iNo

61 Women inner & living. 11 1.54iNo

61 Wol inner & living 4 0.57{No

61 Wol er & living, 10 3.01:No

62 Men cut & sewn 1 0.27iNo S;

61 Men inner & living 1 0.50{No ) ur products for preparing for reuse or for remanufacturing;
61 Men inner & living 1 0.32iNo a) health, hygiene and safety reasons;

61 Men inner 1 0.25!No ) ur of products for preparing for reuse or for remanufacturing;
62 Men outer 8 7.00iNo e) unsuitability of products for preparing for reuse or for remanufacturin,
61 Kids outer 1 0.61:No g

61 Kids cut & sewn 1 0.28{No a) health, hygiene and safety reasons;

61 Kids baby 1 0.10{No ) ur of products for preparing for reuse or for remanufacturing;
61 Women inner & living, 1 0.25i{No a) health, hygiene and safety reasons;

61 Women inner & living 1 0.14{No a) health, hygiene and safety reasons;

62 Men inner & living 3 0.37{No e) unsuitability of products for preparing for reuse or for remanufacturin,
61 Women dress 2 1.07{No a) health, hygiene and safety reasons;

62 Men shirts 1 0.25i{No

62 Men cut & sewn 1 0.18:No

61 Men cut & sewn 1 0.17iNo

61 Men i 1 0.09:No

62 Men inner & living 1 0.11}No

61 1 0.08{No

61 2 0.34iNo

62 36 21.60:No

62 1 0.25{No

61 80 28.00iNo

61 1 0.36iNo

61 1 0.14:No

61 Kids baby 1 0.13{No

61 Women bottoms 1 0.51iNo

61 Women inner & living 3 0.84}No

62 Women inner & living, 2 0.36;No

61 Women inner & living 2 0.32{No

62 Men bottoms 15 6.00iNo

61 1 0.40;No s

61 1 0.10{No preparing for reuse or for remanufacturing;
61 3 0.82{No sons;

61 5 0.72iNo

61 Kids baby 1 0.19;No

61 Kids baby 1 0.13{No giene and safety reasons;

61 Women shirts 1 0.28No a) health, hygiene and safety reasons;

61 Women inner & living, 1 0.34iNo a) health, hygiene and safety reasons;

61 Women inner & living 1 0.35!{No ) unsuitability of products for preparing for reuse or for remanufacturin;
62 Men bottoms 1 0.40iNo a) health, hygiene and safety reasons;

61 Men shirts 1 0.33{No a) health, hygiene and safety reasons;

62 Men shirts 4 3.30{No a) health, hygiene and safety reasons;

61 Men shirts 1 0.36]No a) health, hygiene and safety reasons;

62 Men cut & sewn 1 0.231No a) health, hygiene and safety reasons;

62 Men knit 1 0.36No a) health, hygiene and safety reasons;

62 Men inner & living 2 0.59{No a) health, hygiene and safety reasons;

61 Men inner & living 5 0.95No

61 Men inner & living 8 3.95iNo

61 Men inner & living 6 2.16}No for reuse or for remanufacturing;
61 Men inner & living 23 3.68iNo

61 Men inner & living 5 0.90{No

61 Men inner & living 5 0.90iNo

61 Men inner & livi 1 0.18{No

42 Others Eco 4 0.99iNo

61 Men shirts 1 0.25{No

s0ns;




62 Men shirts 1 0.33iNo ) ur of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 1 0.21{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids outer 1 0.25!No a) health, hygiene and safety reasons;

61 Women cut & sewn 1 0.15iNo a) health, hygiene and safety reasons;

62 Women cut & sewn 1 0.12{No a) health, hygiene and safety reasons;

61 Women cut & sewn 2 0.34iNo a) health, hygiene and safety reasons;

61 Women cut & sewn 1 0.17{No a) health, hygiene and safety reasons;

62 Women inner & living, 1 0.03iNo a) heal safety reasons;

61 Women inner & living 1 0.05!No a) health, hygiene and safety reasons;

61 Women inner & living, 3 2.11iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women inner & living 1 0.12{No a) health, hygiene and safety reasons;

62 Women inner & living 1 0.19{No a) health, hygiene and safety reasons;

62 Men accessories 1 0.18{No a) health, hygiene and safety reasons;

61 Men inner & living 6 1.20iNo a) health, h:

62 Men inner & living 1 0.10{No a) health, hygiene and safety reasons;

62 Men inner & living 1 0.08iNo a) heal safety reasons;

61 Men inner & living 5 0.85!No a) health, hygiene and safety reasons;

61 Men inner & living 1 0.50iNo a) health, hygiene and safety reasons;

61 Kids inner & living 1 0.15{No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids inner & living 1 0.09{No a) health, hygiene and safety reasons;

62 Women shirts 5 1.00{No a) health, hygiene and safety reasons;

61 Women cut & sewn 1 0.14iNo

62 Women inner & living. 1 0.07:No

62 Wo inner & living, 1 0.09iNo

62 Wol er & living. 1 0.08:No

61 Women inner & living, 2 0.73{No ng for reuse or for remanufacturing;
62 Men bottoms 1 0.37iNo

61 Men ac 1 0.13iNo a) health, hygiene and safety reasons;

61 1 0.13{No a) health, hygiene and safety reasons;

61 13 1.64iNo

61 3 0.93:No

61 2 0.35iNo

61 1 0.25!No ) ur of products for preparing for reuse or for remanufacturing;
61 Women inner & living, 1 0.04iNo a) health, hygiene and safety reasons;

62 Women bottoms 1 0.32{No a) health, hygiene and safety reasons;

61 Kids baby 1 0.12iNo ing for reuse or for remanufacturing;
62 Women accessories 4 0.80!No of products for preparing for reuse or for remanufacturing:
61 Men shirts 1 0.36iNo he safety reasons;

61 Men 1 0.33{No a) health, hygiene and safety reasons;

62 Men shirts 12 3.18iNo a) health, hygiene and safety reasons;

61 Kids outer 1 0.25!No ) ur of products for preparing for reuse or for remanufacturing;
61 Women bottoms 1 0.24{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Women bottoms 1 0.34{No of products for preparing for reuse or for remanufacturing:
62 Wom: hirts 1 0.21iNo f products f ing f f ifacturi
61 Women inner & living 3 0.33!No of products for preparing for reuse or for remanufacturing
61 Women inner & living 5 0.60iNo e) unst i i
61 Women inner & living 1 0.14!No e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women inner & living 1 0.03{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Women inner & living 1 0.05!No e) ur of products for preparing for reuse or for remanufacturing
62 Women inner & living 1 0.10{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Women inner & living 1 0.45!No of products for preparing for reuse or for remanufacturing
61 Men shirts 5 1.25iNo f prod! f ing f f i ing;
62 Men cut & sewn 1 0.19{No of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 4 2.86iNo i ons;

62 Men inner & living 1 0.25!{No e)ur cts for preparing for reuse or for remanufacturing;
62 Men inner & living 3 0.29!No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Men inner & living 8 1.881No e) ur of products for preparing for reuse or for remanufacturing
61 Men inner & living 9 1.53{No ) unsuitability of products for preparing for reuse o for remanufacturing;
61 Men inner & living 16 8.42!No e) unsuitability of products for preparing for reuse or for remanufacturing
62 Meni iving 2 0.44iNo e) unst i i ing;
61 Men inner & living 5 0.56{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Meni ivi 1 0.11iNo i i i

61 Kids outer 1 0.19{No e)ur of products for preparing for reuse or for remanufacturing;
61 Kids cut & sewn 1 0.46{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Kids baby 1 0.19{No e)ur of products for preparing for reuse or for remanufacturing
61 Kids baby 1 0.08{No ) unsuitability of

61 Women bottoms 2 0.92{No e)ur ity of products for preparing for reuse or for remanufacturing;
61 Women bottoms 1 0.15{No €) uns! i i
62 Women bottoms 10 1.70{No e)ur of products for preparing for reuse or for remanufacturing;
62 Women shirts 1 0.15!No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women inner & living 3 0.46{No e)ur of products for preparing for reuse or for remanufacturing;
61 Women inner & living 2 0.31{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women inner & living 17 2.89{No e)ur of products for preparing for reuse or for remanufacturing
61 Women inner & living, 3 0.85iNo e) unst f products f ing f f ifacturing;
61 Men outer 1 0.33}No ) ur of products for preparing for reuse or for remanufacturing;
62 Men shirts 3 1.29!No €) uns! i i
61 Men 1 0.18{No e)ur ity of products for preparing for reuse or for remanufacturing;
61 Men accessories 1 0.18{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Men inner & living 1 0.17iNo e)ur of products for preparing for reuse or for remanufacturing
61 Men inner & living 2 0.40{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Men inner & living 1 0.28{No of products for preparing for reuse or for remanufacturing
61 Meni & living, 2 0.39iNo f prod! f ing f f i ing;




61 Men inner & living 9 1.441No ) ur of products for preparing for reuse or for remanufacturing;
62 Women accessories, 4 0.36{No €) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women inner & living 4 1.40{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men cut & sewn 2 0.67iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men inner & living 2 0.33{No ) ur of products for preparing for reuse or for remanufacturing;
62 Women inner & living, 4 0.72{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Women inner & living 1 0.65{No ) ur of products for preparing for reuse or for remanufacturing;
61 Women inner & living, 14 4.46{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men sories 2 0.20{No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids cut & sewn 3 0.39{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids inner & living 1 0.11{No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids baby 1 0.17iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Men inner & living 5 0.83{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men inner & living 1 0.17iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men inner & living 1 0.17{No ) ur of products for preparing for reuse or for remanufacturing;
62 Others Others 1 0.40{No e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Others Others 1 0.17{No ) ur of products for preparing for reuse or for remanufacturing;
62 Others Others 1 0.17{No e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Others Others 7 1.16/No ) ur of products for preparing for reuse or for remanufacturing;
62 Others Others 1 0.15{No e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids cut & sewn 1 0.15{No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids baby 1 0.15iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women bottoms 2 0.36{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Wo 1 0.17iNo e)un: i i i

61 Mel 1 0.17{No ) ur b preparing "
62 Men inner & living 13 4.38{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men inner & living 2 0.29!No ) ur of products for preparing for reuse or for remanufacturing:
61 Kids outer 1 0.11{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids. 4 0.89!No of products for preparing for reuse or for remanufacturing:
61 dsinne 1 0.18}No i ing;
61 Kids inner & living 3 0.221No

61 Kids inner & living 8 3.20iNo

61 Kids inner & living 1 0.18{No of products for preparing for reuse or for remanufacturing;
61 Kids baby 1 0.40{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids baby 1 0.12{No ) ur of products for preparing for reuse or for remanufacturing:
62 Women bottoms 1 0.47iNo ) unsuitability of

62 Women bottoms 1 0.32{No itability of products for preparing for reuse or for remanufacturing
61 Wom: 2 1.02iNo i i
62 Men bottoms 1 0.56No of products for preparing for reuse or for remanufacturing;
61 Men inner & living 5 0.83{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men inner & living 1 0.06{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men inner & living 1 0.42{No ) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids bottoms 1 0.33{No of products for preparing for reuse or for remanufacturing:
61 Kids baby 1 0.15iNo f products f ing f f ifacturi
61 Kids inner & living 1 0.11!No of products for preparing for reuse or for remanufacturing
61 Kids baby 1 0.07{No ) uns i i
61 Kids baby 1 0.19{No e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women bottoms 1 0.46{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Women bottoms 1 0.36{No e)ur of products for preparing for reuse or for remanufacturing
61 Women bottoms 3 0.70{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women bottoms 1 0.46!No of products for preparing for reuse or for remanufacturing
62 Women bottoms 1 0.46iNo f prod! f ing f f i ing;
61 Women bottoms 2 0.31:No

61 Men shirts 1 0.36iNo

61 Men inner & living, 1 0.15:No

61 Kids inner & living 1 0.08iNo

62 Women outer 2 1.38i{No

61 Women outer 2 1.89No

62 Women outer 1 1.06i{No

61 Wom ms 2 1.84{No

62 Women shirts 11 2.42iNo

61 Women cut & sewn 3 0.92{No

62 Women cut & sewn 13 1.95iNo

62 Women cut & sewn 2 0.90;No a) health, hygiene and safety reasons;

62 Women cut & sewn 7 5.34{No a) health, hygiene and safety reasons;

62 Women cut & sewn 5 1.65No a) health ™

61 Women cut & sewn 2 1.14iNo a) health, hygiene and safety reasons;

61 Women knit 1 0.25{No €) unst i

61 Women knit 1 0.261No a) health, hygiene and safety reasons;

61 Women knit 1 0.23{No a) health, hygiene and safety reasons;

61 Women knit 2 0.98:!No iene and safety reasons;

61 Women inner & living 4 0.88{No a) health, hygiene and safety reasons;

61 Women inner & living 6 1.08No a) health, hygiene and safety reasons;

62 Women inner & living 2 0.43{No i

61 Women inner & living, 3 0.661No ng for reuse or for remanufacturing;
62 Women cut & sewn 40 4.80iNo al S

61 Women inner & lving 1 0.06]No a) health, hygiene and safety reasons;

62 Women inner & living 2 0.30{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Women inner & living, 1 0.20:No

61 Women inner & living, 1 0.25{No

61 Women inner & living, 2 0.70iNo

61 Women dress 34 11.90}No




61 Women dress 2 0.80{No a) health, hygiene and safety reasons;

61 Women dress 1 0.38{No €) unsuitability of products for preparing for reuse or for re

61 Women dress 4 1.52{No a) health, hygiene and safety reasons;

62 Men outer 3 2.67iNo a) health, hygiene and safety reasons;

61 Men bottoms 2 0.80{No a) health, hygiene and safety reasons;

61 Men cut & sewn 6 3.18iNo a) health, hygiene and safety reasons;

61 Men shirts 1 0.17{No a) health, hygiene and safety reasons;

61 Men cut & sewn 1 0.17iNo a) heal safety reasons;

61 Men cut & sewn 1 0.17{No a) health, hygiene and safety reasons;

61 Men cut & sewn 1 0.17iNo a) health, hygiene and safety reasons;

61 Men knit 1 0.29!No ) ur of products for preparing for reuse or for remanufacturing;
61 Men knit 1 0.32iNo a) health, hygiene and safety reasons;

61 Men accessories 1 0.33{No a) health, hygiene and safety reasons;

61 Men inner & living 1 0.50iNo a) health, hygiene and safety reasons;

61 Men inner & living 1 0.32{No of products for preparing for reuse or for remanufacturing;
61 Men inner & living 2 0.51iNo safety reasons;

61 Women cut & sewn 7 1.12{No of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 4 2.12iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Kids cut & sewn 3 1.75/No a) health, hygiene and safety reasons;

62 Women shirts 13 2.99iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women shirts 7 1.61!No ) ur of products for preparing for reuse or for remanufacturing;
62 Women shirts 1 0.24iNo a) health, h d safety reasons;

62 Women cut & sewn 9 1.53/No a) health, hygiene and safety reasons;

62 Women cut & sewn 1 0.17iNo

62 Women inner & 1 0.17iNo

61 Women dress 4 0.92iNo

61 Women dress 1 0.261No

62 Men bottoms 1 0.30iNo

61 Men bottoms 1 0.281No

61 Men cut & sewn 7 3.71iNo

61 Men cut & sewn 1 0.56No of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 1 0.20iNo fety reasons;

61 Men cut & sewn 2 0.36{No of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 2 0.72iNo a) health, hygiene and safety reasons;

61 Men cut & sewn 4 0.49!No ) ur of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 1 0.27iNo a) health, hygiene and safety reasons;

61 Men inner & living 1 0.12{No a) health, hygiene and safety reasons;

61 Women inner & living, 1 0.18iNo a) he: safety reasons;

62 Women inner & living 1 0.15{No a) health, hygiene and safety reasons;

61 Women dress 2 0.62iNo a) health, hygiene and safety reasons;

62 Men outer 1 0.65!No iene and safety reasons;

62 Women cut & sewn 2 0.31{No ) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women inner & living 1 0.08!No a) health, hygiene and safety reasons;

62 Women inner & living 1 0.16iNo i d safet

61 Women inner & living, 1 0.23{No

61 Women inner & living 1 0.19No s

61 Women dress 1 0.26!{No of products for preparing for reuse or for remanufacturing;
61 Women dress 2 0.72{No a) health, hygiene and safety reasons;

61 Men shirts 1 0.33{No e)ur of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 1 0.18{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women shirts 1 0.24:No

62 Women cut & sewn 1 0.15;No

62 Women cut & sewn 2 0.51iNo

62 1 0.17iNo

61 1 0.40iNo

62 Women bottoms 1 0.21}No

61 Women bottoms 1 0.29iNo

62 Women shirts 3 0.69iNo

62 Women shirts 1 0.23iNo

61 Women cut & sewn 1 0.13{No

61 Women inner & living, 1 0.18{No

62 Mel 1 0.40iNo

61 Men shirts 1 0.19iNo

62 Men cut & sewn 3 0.78!No a) health, hygiene and safety reasons;

61 Men cut & sewn 1 0.10{No a) health, hygiene and safety reasons;

62 Men cut & sewn 1 0.25{No

61 Men cut & sewn 1 0.26:No

61 Women bottoms 2 1.16{No s

61 Women inner & living 1 0.18{No a) health, hygiene and safety reasons;

61 Women dress 1 0.40{No a) health, hygiene and safety reasons;

2 Women accessories 4458 445.80]No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids outer 1 0.61{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women outer 2 1.19iNo a) health, hygiene and safety reasons;

61 Men knit 1 0.32{No i

61 Kids outer 2 1.18iNo

61 Wom 2 1.90{No

61 Men knit 1 0.30{No e)ur ity of products for preparing for reuse or for remanufacturing;
61 Kids outer 2 1.22{No ) unsuitability of products for preparing for reuse or for remanufacturing
62 Women outer 22 23.32{No e)ur of products for preparing for reuse or for remanufacturing
62 Women outer 6 5.46{No ) unsuitability of products for preparing for reuse or for remanufacturing
61 Women cut & sewn 1 0.23{No of products for preparing for reuse or for remanufacturing
61 Women cut & sewn 1 0.46}No f products f ing f Z facturing;
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61 Women knit 2 0.70{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men bottoms 1 0.40{No €) unsuitability of products for preparing for reuse or for remanufacturing;
62 Men cut & sewn 1 0.55{No ) ur of products for preparing for reuse or for remanufacturing;
62 Women outer. 1 0.91iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men cut & sewn 1 0.69!No ) ur of products for preparing for reuse or for remanufacturing;
61 Men knit 1 0.33{No e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women outer 3 2.16{No ) ur of products for preparing for reuse or for remanufacturing;
61 Women knit 1 0.34iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
62 Women knit 1 0.22{No ) ur of products for preparing for reuse or for remanufacturing;
62 Men outer 1 0.88iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men sories 1 0.09!No ) ur of products for preparing for reuse or for remanufacturing;
61 Kids baby 1 0.13iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Women cut & sewn 4 0.60{No ) ur of products for preparing for reuse or for remanufacturing;
61 Women knit 1 0.44iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
61 Men knit 1 0.30{No ) ur of products for preparing for reuse or for remanufacturing;
62 Women cut & sewn 1 0.27iNo e) unsuitability of products for preparing for reuse or for remanufacturing;
9277 2299

Waste treatment operation

Preparing for reuse (in%)

Destruction

Recycling(%)

Other recovery (eg
energy recovery)
(in%)

Disposal in %

Total
destruction
in%

Unknown in %

100%
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Store unsold consumer products disclosure

This section complements the warehouse-level reporting on discarded unsold consumer products by providing additional information at store-level. The figures

reported at store-levelinclude both products donated to NGOs and products sent for waste treatment and therefore should not be interpreted as representing only

products that were destroyed.

Unsold consumer products in stores

Reporting period

1 September 2024 - 31 August 2025

Product category Apparel products
Total quantity discarded (or donated) 30,804 pieces
Total weight discarded (kg) 27,184 kg

Treatment method

Donation or disposal

Reason for discarding

Health, hygiene and safety reasons (Article 25(5)(a) of the ESPR)

Context:

Across UNIQLO’s 63 stores in Europe during the reporting period, 30,804 items were written off during the reporting period. These write-offs result from daily store

operations, including handling and hygiene constraints for certain items. While a significant proportion of those products is directed to donation channels through

UNIQLO's partnerships with several NGOs, another portion is discarded because it falls within one of the exceptions set out in Article 25(5) of the ESPR, including

where disposalis justified on health, hygiene, or safety grounds, rendering the items unsuitable for donation.

As part of its ongoing efforts for continuous improvement, UNIQLO continues to enhance its internal systems to strengthen data traceability and enable more

comprehensive reporting on the treatment of store products in future reporting periods.

Treatment method:

A detailed breakdown between disposal and donation is not yet available for store products for the fiscal year from the reporting period. UNIQLO is implementing a

system to track this data for future reporting.

Reason for discarding:

Among the 30,804 products, a portion was donated to NGOs when the products met the required standards. The other portion was discarded for health, hygiene,

and safety reasons, as their condition was unsuitable for donation to NGOs.
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